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SUMMARY

Al-native growth leader with 7 years of content-led growth. Took three apps to #1 overall on the App Store in the US, China
and Europe, often as a one-person growth team. | turn viral content into a testable, repeatable system — and now encode
that judgment into Al agents | build with Claude and Codex.

EXPERIENCE

Pine Al 2026 - Present
Head of Growth - Al assistant - $30M raised

« Built an Al-native creator growth engine from scratch: in-house creator discovery, Growthbot-automated outreach, and
Al-generated custom briefs.

o Partnered with 100+ creators in 3 months for 4M+ views; shifted channel mix toward high-trust newsletter sponsorships
for a high-price product.

Qixiangji 2024 -2026
Founder - TikTok Shop affiliate content commerce - United Kingdom

e Reached RMB10M (~$1.4M) GMV in one year with a 2-person team as sole content director, owning all product selection
and scripts.

* Wrote 10,000+ original scripts from real customer reviews, driving ~60M organic UK views in one year (UK population:
~69M).

« Built content and product-selection agents with Claude and Codex: 2x script output and 50% less selection time at the
same headcount, with no drop in quality.

« Featured in a founder-media interview, a top-5 video of all time on the channel.

Widgetable 2022 -2024
Head of Growth - Social widget app - Global

#1 overall on the US App Store on launch day; held ~1 week with 1M+ new users in week one.

Sole growth hire for 6 months; built the creator program solo and scaled it to 3,000+ creators and ~300M views in one
year on $300-400K total spend (~$1.2 CPM).

Industrialized content testing — test templates on owned accounts, scale winners via creators - lifting the weekly
300K+-view hit rate to 30%+. Still in use today.

Drove engineering to build creator-matching automation tools (2023) for faster, more precise sourcing.

THIS Tech 2019 - 2022
Content Growth - Social apps: Spot (China), Lobby and Hop (Global)

o Spot: #1overall on the China App Store for 2 weeks (Mar 2019). Self-produced ~1,000 test videos; one ~10M-view hit
drove the chart run. Grew owned accounts to ~1M followers at ~1/5 of industry CAC; ran 300+ Weibo KOL deals at ~1/3.

o Lobby: #1overall on the App Store in the UK, Italy and Germany (Apr 2022). Validated demand pre-launch with TikTok
poster ads at cents per lead; tested 6-7 creatives a day to find scalable angles.

« Hop: Found the cold-start niche through broad TikTok creative testing; built an intern-run testing system to scale top
themes.

Earlier: Advertising agency, 2018 — 2019
SKILLS

Growth: Content-led growth, creator/KOL programs, creative and message testing, cold start
Al: Agents and automations with Claude and Codex; Al-built side projects (Mac to-do app, review-mining web tool)
Languages: Mandarin (native), English

EDUCATION

Cardiff University - MSc Banking and Finance 2016 - 2017
Jiujiang University - BA Financial Management 2012 - 2016
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